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AngloGold and AngloGold and 
ChinaChina

Who we areWho we are



22

South AfricaSouth Africa
12 operations12 operations

NamibiaNamibia
1 operation1 operation

MaliMali
1 operation1 operation

BrazilBrazil
2 operations2 operations

ArgentinaArgentina
1 operation1 operation

USAUSA
2 operations2 operations

90 00090 000
employeesemployees
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South AfricaSouth Africa

United States of AmericaUnited States of America
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BrazilBrazil

ExplorationExploration

NN

NN

NN

NN

Existing AngloGold prospectsExisting AngloGold prospects
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We are world leaders in:We are world leaders in:

Mining engineeringMining engineering

MetallurgyMetallurgy

Mineral resource managementMineral resource management

Performance improvements:Performance improvements:

Production costs slashedProduction costs slashed

Deep mines produce more Deep mines produce more 

cheaply than opencast cheaply than opencast 

competitorscompetitors
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Gold Gold -- Our productOur product
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GOLD = WEALTHGOLD = WEALTH



88

Gold and AsiaGold and Asia

19971997

800 million buyers of gold jewelry800 million buyers of gold jewelry

1.6 billion new pieces of gold 1.6 billion new pieces of gold 

jewelry soldjewelry sold

Mostly in AsiaMostly in Asia
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Asian financial crisis:Asian financial crisis:

Gold sold to “weather the storm”Gold sold to “weather the storm”

Now:Now:

it must be replenishedit must be replenished

Recovery next year:Recovery next year:

ReRe--stocking opportunity for trade stocking opportunity for trade 

and consumersand consumers
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Expanding marketsExpanding markets
annual gold annual gold jewellryjewellry consumptionconsumption
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How?How?

DeregulationDeregulation

Gold jewelryGold jewelry

designdesign

manufacturemanufacture

retailingretailing
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Why we are in ChinaWhy we are in China

Engine house of Asian growthEngine house of Asian growth

Successful exporterSuccessful exporter

Design skillsDesign skills

Gold industry Gold industry 
deregulationderegulation

Need for:Need for:
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India: a model for successIndia: a model for success
annual annual jewellryjewellry gold consumptiongold consumption
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Millennium Gold for    Millennium Gold for    

Eternity Design Eternity Design 

CompetitionCompetition

Other opportunitiesOther opportunities


